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Going Green
Martin TIndall, President ofEC02 Forests

The business world has taken note and
switching in droves to cleaner and greener
technologies, investing in companies that
allow them a 'green position' and in re­
searching methods, products and services
that offer the ability to get involved in the
Green space.

Whether you are a believer or a skeptic,
the 'Green Movement' is here, the business
world is embracing it and the shift is hap­
peningnow.

Increasing numbers of people are decid­
ing whether to invest in a company based
on how eco-friendly they are. An environ­
mental focus these days should include but
must extend beyond branding, marketing

and communications, investors can see
through a thinly veiled green attempt. Be­
ing eco-friendly now extends deep into the
bottom line of those companies who truly
embrace the green position and harness the
economic and environmental benefits of
this shift.

The Obama Administration and world
leaders are steering the globe to a greener
future. They are increasingly more aware
of the need to invest and support sustain­
able projects to produce positive economic
and environmental outcomes. One such ex­
ample is this. The earth's natural resources
are currently being drained at record pace.
One resource, our forests, is disappearing
at the rate of 73,000 acres ... every day.
Simple calculations tell us this can't con-

tinue. And this is just one example. Com­
panies with solutions to problems such as
these, can position themselves strongly as
the shift takes place. Investment in these
types of companies can provide sustain­
able and prolonged shareholder value.

As the green shift continues, long-term
economic forecasts highlight an increas­
ing demand for natural resources will also
continue. Again, those companies that find
sustainable solutions to these demands are
better positioned than those who do not or
cannot.

Goverrnnent and industry regulations
and incentives are creating vibrant mar­
kets by tightening environmental targets,
requiring companies to develop, invest and
partner in green technologies.

Through all the political shift, changing
regulations and ongoing demand from a
growing global population a wide range of
investment opportunities are being created
and as a result revenue streams are emerg­
ing. Investors now have the opportunity to
invest in green companies; at the same time
the big investors at the top end of town are
doing the same and they are moving early
to take advantage of these new opportuni­
ties.

When it comes to investing in green
technology, or any investment for that mat­
ter, research is the key. Look for shifts in
media reports, view company websites, re­
search, research, research. Very soon you'll
be identifying shifts the moment they start
to happen.

Making Some Green

Michael Maxwell

By Michael Maxwell

The nationwide movement to "go green"
is beginning to take hold regionally as South
Florida's building owners and investors seek
ways to become more competitive in tight
markets. No longer is being green seen as a
costly or cumbersome unproved investment.
Rather, new and recently retrofitted buildings
must design, construct and operate according
to the principals fostered by the U.S. Green
Building Council if they are to be considered
competitively positioned. South Florida's
nascent Green Building movement has al­
ready "sprouted" a number of eco-friendly
buildings and is beginning to show "green"
results to tenants and owners alike.

South Florida's savviest developers have
carefully considered the competitive ad­
vantages of green building and concluded
that it is the wave of the future. One such
early adaptor is Frank Navarro of Navarro
Lowery, developers of Centrepark in West
Palm Beach. In the early 2000s, Navarro
perceived that tenants wanted more than
quality space and services -- they wanted
to save money and enhance productivity.
Investigating Green Building, the firm be­
lieved it could also save tenants money over
the life of their leases, which would also re­
sult in higher occupancy, reduced operating
expenses and ultimately higher asset value

- and a competitive
advantage for Na­
varro Lowery.

In 2009, Navarro
Lowery opened its
first LEED Gold
certified building,
EcoPlex. Navarro's
project concept
was a four-story,
100,000-square­
foot office building
that is a living and

working machine that is changeable to meet
its tenant's needs.

Using LEED standards, the design­
ers built high, lO-foot ceilings with nearly
floor-to-ceiling windows that flood the in­
terior with natural light, substantially reduc­
ing artificial light usage. High ceilings also
facilitate better air circulation, thus using
less air conditioning.

A wall panel system enables tenant's to
occupy spaces quickly and change them as
business needs evolve. Entire floors can be
reconfigured in days to suit tenant needs,
and Navarro says this system eliminates
thousands of pounds of construction debris
from going to the landfill whenever a space
is changed for new tenants. The wall system
is used in combination with a raised floor­
ing system, eliminating the need for HVAC

ducting. HVAC vents and returns are in the
floor and can be repositioned in minutes.
Electrical, telephone and cat 5 wiring under
the floor are fully adjustable with plug-and­
use floor outlets positioned exactly where
needed, allowing highly flexible layouts
that can be modified in minutes.

EcoPlex's wall and floor systems have a
long lifecycle and are pre-approved by the
building department, reducing permit pro­
cessing and approval time from a month
or more to only a few days. Both systems
are simple "plug and use" modular compo­
nents, installed in a fraction of the time over
conventional construction and enabling ten­
ants to move-in within weeks, not months.
Moreover, current tenants can evolve in
place and meet space needs without having
to move, resulting in higher levels of occu­
pancy.

At EcoPlex, "green" design is paying
green in lower utility costs. An existing
storm water retention lake required to cap­
ture rain mn-off from parking areas is used
to air condition EcoPlex. Its water is filtered
for the HAVC cooling system and also used
to flush toilets. Cisterns also capture and
collect rooftop rainwater for building use
and landscape irrigation.

The "green" building techniques and
materials helped EcoPlex meet its goal of
passing along lower costs to tenants. Like

other suburban office buildings, EcoPlex
rent is structured to pass through operating
cost increases over a base year. As costs
rise, tenants pay the difference above the
base year. One example is water usage. A
conventional office building of the same
size uses approximately 3 million gallons
of water annually. According to Navarro,
EcoPlex's "current water saving are ap­
proximately 2 million gallons annually" -- a
savings of approximately 65 percent. Elec­
trical consumption at EcoPlex is also below
that for non-green buildings, with savings
projected at 35 to 44 percent below conven­
tional buildings.

At EcoPlex "going green" has created a
building product good for both tenants and
owner. The result is an excellent reputation
and enhanced net operating income that en­
hances EcoPlex value when the building is
eventually sold.

Across the nation, "going green" is coming
to mean lowers occupancy costs for tenants
and solid investments that deliver financially
for owners. Going green creates green.

Michael Maxwell is the interim director
ofthe Master ofScience in Real Estate De­
velopment program at Nova Southeastern
University s H. Wayne Huizenga School of
Business and Entrepreneurship in Fort Lau­
derdale, Fla., and is the founder ofM4X­
WELL + Partners, LLC

Downsizing The Green Way
A desire to redevelop urban areas into

eco-friendly, live-work-play communities is
surging across the country. Whereas yester­
day, the mantra of development was to push
development boundary lines and create sub­
mban sprawl, today, developers and urban
planners are taking a much more sensitive
and careful design approach. This trend has
resulted in a shifting focus on infill projects
that redevelop precious lands and buildings
within the urban boundaries to create more
environmentally sensitive live-work-play
communities. These projects have the abil­
ity to not only elevate the value of the de­
velopments around them, but to increase the
quality oflife for the community-at-Iarge by
providing denser multi-use projects to live,
work and play.

In embracing the new urbanism move­
ment, many developers, including Pointe
Group Advisors, have taken big steps for­
ward in planning mixed-use live-work-play
developments in South Florida by care­
fully redesigning the quality of the expe­
rience provided by a destination. In this
vein, neighborhoods and districts are being
transformed into memorable destinations ­
whether it is to shop, dine, or visit the pla­
zas, urban landscape or historically signifi­
cant buildings.

For example, Grove Village on Grand,
Pointe Group Advisors' currentLEED certi­
fied infill development project in the heart

Miami's historic
Coconut Grove,
is surrounded by
a lush tree canopy
and has large his­
torical plantings on
or near its develop­
ment sites. In sup­
porting the green
initiative while cre­
ating the required

Margaret Nee sense of place

within the project,
the developer will both protect and enhance
existing major trees and green spaces - the
signature trademark of the Coconut Grove
area - while also developing new green ur­
ban spaces that are to be integrated into the
development.

Pointe Group and other developers
around the country who are embracing the
live-work-play initiative recognize that a
successful live-work-play development
needs to blend with, and complement, the
surrounding areas and landscape to be seen
as an enhancement for residents and visitors.
In this vein, the Grove Village project pro­
motes the use of public transit and alterna­
tive transportation due to its close proximity
to basic services, bus routes, and the metro
rail system and public garages.

Successful development in older infill ar­
eas must foster a feeling of belonging, trust,

and a sense ofcommunity while meeting the
social, economic, and individual needs of
its residents and visitors, while being finan­
cially viable for the developer and investors.
Financial, social, and environmental returns
can be balanced in a quality live-work-play
development in anurban area. Incorporating
this ideology to the Grove Village neighbor­
hood redevelopment is producing dynamic,
exciting, and innovative results where an ur­
ban, walk-able, live, work, play community
will blend searnlessly into the surrounding
area and larger fabric of Miami.

While improving the live-work-play ex­
perience for residents and visitors, the new
developments can reduce the impact of ve­
hicular traffic, improve productivity, allevi­
ate parking problems, and promote healthy
levels of outdoor physical activity. Addi­
tionally, the impact on the area's resources
canbe protected by directing redevelopment
into urban infill areas where infrastructure
already exists.

The best infill development projects seek
to blend with the existing community and en­
courage pedestrian activities through careful
design (including exterior plazas and walk­
ways) that incorporate native plant varieties
and shaded footpaths and breezeways which
encourage environmental and pedestrian
friendly activities. South Florida infill devel­
opment projects are particularly unique due
to their historical and sub-tropical influences,

which blends excellently with a sense of mo­
dernity to re-capture the richness and vibran­
cy of the region. While grounded in the past,
projects like Grove Village on Grand help
support a sustainable future.

Margaret Nee is the Vice President of
Development for Pointe Group Advisors, a
Miami-basedproperty management and de­
velopmentfirm with roots in Coconut Grove
and South Florida, Pointe Group is cur­
rently working on a 13 acre multi-use live­
work-play redevelopment project called the
Grove Village on Grand in the heart ofMi­
ami shistoric Coconut Grove.

Price
$460,000

Property Highlights
·8 Year Extended Lease Tenn through 2017
·8.66% Capitalization Rate
• Strong Annual Sales
• Publically Traded (DG) Credit Tenant
• Built in 2003
• High Growth Potential Location
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